                        Diamond Services, Inc.


To Whom it may Concern:

Regarding: Senate Finance Committee: HB 166


My Name is J.T. Diamond, I implore you to please Vote for the passage of HB 166. 

Having the Cleveland Film Commission bring films, commercials, documentaries is so important to our community. It not only brings work to people and companies in the film industry but brings so much More! to our community, Jobs for so many other industries.  Hotels, and caterers, rental companies, gas station, and clean up companies like mine. But it also brings National and World recognition to our Community, Our State. 

It brings in JOBS!

And with recognition and skilled workers it brings in new Infrastructure, Collage classes, Sound stages, and so much more. 

Please VOTE for HB 166.

JT Diamond

Diamond Services Inc. 
2241 Augusta Ct.
Westlake Ohio 44145
(216) 956-5243 
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What Others Have Said About Us:  
The Greater Cleveland Ohio Film Commission—2011 when we were just getting going, 
[image: ]
David Rumble—Location Manager “The Avengers”
“Diamond Services Inc., provided many services last year while I was working on a major feature film in Cleveland, Ohio.  These services included environmental testing, abatement, building ramps and staircases, general cleaning, power washing among several other tasks that required special equipment.   I was able  to reach Mr. Diamond at all hours of the day and many times on the weekend.  He always was prompt to meet and get a crew together to get a job done fast and thorough.  They were able to meet delivery on every task they were assigned.  I would definitely use Diamond Services Inc. in the future and would recommend them to anyone.”
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My Name is JT Diamond, I live in Westlake Ohio I own an Environmental Cleanup Company, I hire Ohio Workers.
[image: ]I am concerned about my Community, my region and My State and I VOTE!
















JT Diamond 
2241 Augusta Ct
Westlake, Ohio 44145
(216) 956-5243
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I have been working on cleaning up the environment all my life.
Picture Oil Spill 1972 
Now I do environmental consulting and work on remediation of blighted houses and buildings in Northern Ohio, and one of the most rewarding things I do is work with movies that come to Northern Ohio with the Cleveland Film Commission, in order to evaluate any potential dangers or potential hazardous materials that my be present on a “location” where a film may be Shot. And clean up if necessary, at their request. 
Pleas Vote for HB 166
[bookmark: _GoBack]OHIO needs it! 
	Diamond Services, Inc.   2241 Augusta Ct. Westlake, Ohio 44145 (440) 871-0200 
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MCKINLEY WILEY
Diamond Services owner JT Diamond, right, with his son, Greg. The elder Diamond said their business was saved from going bankrupt by movie companies.

STORIES STRAIGHT 2

T Diamond loves the movies.

- And not just the flickering
images that dance across a
screen in a darkened room.

He likes the part where he
sends movie companies invoices

Northeast Ohio businesses are getting superhero-size — =dhespayheirbils prompy.

, : . ‘_‘They basicall’y saved me from
financial bumps from movies being shot in Cleveland s baloupt Sl e b
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Hollywood: ‘Captain America, ‘Draft Day’ begin filming here soon

continued from PAGE 1

of Diamond Services of Westlake,
an environmental assessment and
cleanup company, about the film
production companies he says gave
his young business a critical shot in
the arm.

Diamond Services is one of

“dozens of businesses that benefit
when motion pictures such as Mar-
vel Productions’ “Captain America:
The Winter Soldier” bring actors
and their entourage to town to film.

With the introduction of the state

motion picture tax credit in 2010,
Ohio became a more attractive
location for film producers. In its
first two years, filmmakers spent
$73 million in Ohio, according to a
Cleveland State University study
commissioned by the Greater
Cleveland Film Commission. About
25% of that amount was in wages,
vhile hotel rooms, car and equip-
nent rentals, location fees and pay-
nents for a variety of other ser-
ices, such as those from Diamond
ervices, made up the rest.

In addition to “Captain Ameri-
a,” Summit Entertainment will be
a0oting a football movie, “Draft
ay” in Cleveland this month and
tJune. In all, according to the film
»mmission, the two films will gen-
ate 95 production days.

Four years ago, when Mr. Dia-
ond lost his job with a company

at did environmental cleanups,

» struck out on his own. He ex-

cted to make a living doing the

spections property owners and
uld-be property owners need to
cover the asbestos, mold and
ier hazardous materials that
zct older bu 18,

“They pay their bills,
which is great, and they
pay a fair price.”

— Bernard Doyle, vice president,

Fast Signs Cleveland, on movie
companies

“So when ‘The Avengers’ came to
town, they wanted to film in a cou-
ple old buildings,” Mr. Diamond
said. “Movie companies love film-
ing in old buildings.”

Marvel Productions, which shot
parts of “The Avengers” in Cleve-
land in 2011, hired Mr. Diamond to
assess one building for asbestos,
mold and lead paint. He found a
variety of problems.

“So they said, ‘OK, can you clean

that up and can you get steel plates -
to cover the holes in the floor?’ ” he .

recalled in a telephone interview
last week. “That turned into, ‘Can
you cut a hole in the cement and
can you fix up this muddy spot for
a parking lot where we want to park
our trailers?

“So I called up Ontario Stone and
got some gravel and spread it
around with a (tractor), and this
turned into weed whacking, and
then I was pressure washing Public
Square,” Mr. Diamond said. “I was
their go-to guy. For the two months
they were here, I did $130,000 in

-business, and it was the shot in the

arm that got my business going.”
Last week, Mr. Diamond was
working around the clock fixing a
building the producers of “Captain
America” are using to keep their
pyrotechnics safe as they begin
shooting later this month. Next up
i i OVEr s iti and

pressure washing some concrete
that's covered with slippery mold
and moss.

Today, May 6, he said he would
be in Detroit to assess the condition
of an old auto plant for a different
film studio. One of that film's pro-
duction staffers worked for Marvel
when “The Avengers” was shooting
and remembered him.

“It’s completely changed how I
do business,” he said.

Speak the language

Mr. Diamond’s film industry
success certainly is atypical. Butit's
a vivid example of the kind of
spending film companies bring to
their location shootings and of the
kind of company they like to do
business with — those that are will-
ing to be on call 24/7 and respond
to last-minute requests by saying,
“No problem.”

With the filming season begin-
ning, the film commission and the
Council of Smaller Enterprises
small business advocacy group are
holding a free workshop tomorrow,
May 7, to help local businesses
learn what it takes to break into pic-
tures.

The film companies provide
work for caterers, dry cleaners and
equipment rental companies —
and, of course, actors and extras.
The film companies also rent cars,
stay at hotels and eat in local
restaurants.

“This industry has its own lega-
cy and culture,” said Ivan Schwarz,
the film commission’s president
and a former film company loca-
tion manager, about the value of
the workshop. “You've got to figure

out how to speak that language.”

Kazell Pugh is still learning that
language. His TLC Spring Water Co.
has made a few sales to film com-
panies and, he said, “We’re trying
to do a lot of business with them.”

The company provides bottled
‘water to the movie crews.

“It’s in the summer and it’s hot
out there, and they need it when
they need it,” Mr. Pugh said.

While the film companies have
earned a reputation as demanding
customers, they pay promptly and
are less price-conscious than most
buyers. Mr. Schwarz also noted that
the structure of the film tax credit en-
courages them to spend money with
local businesses and professionals.

A production company is eligible
for a tax credit equal to 25% of the
production expenditures, and a
35% credit for wages paid to Ohio
residents up to a preset maximum.
An individual production can get a
maximum credit of $5 million, and
the state can grant as much as $20
million in credits per year.

“It's a great business opportuni-
ty,” said Mr. Pugh, who attends film
commission events to learn more
about the business and meet pro-
duction crews. “What you really
have to do is build a relationship.”

Toss normal out the window

Northeast Ohio has been court-
ing film companies for more than a
decade, but the activity got turned
up several notches after the state
Legislature approved the tax credit,
which attracts film companies to a
location like bees to honey.

Like any tax credit, the film cred-
it is somewhat controversial,

because it offsets state taxes the
film companies might pay when
they work in Ohio.

However, Mr. Schwarz argues
that bringing film production com-
panies to Northeast Ohio is helping
to build a local film industry and
training local people for careers in
fields such as animation, design
and construction and videography.

It’s even paying off for a sign
maker, Fast Signs Cleveland.

Vice president Bernard Doyle es-
timated his St. Clair Avenue print
shop has made signage for eight
movies in the last few years, includ-
ing “The Avengers,” Spiderman”
and “Against the Ropes,” a boxing
movie that starred Meg Ryan. For
“The Avengers,” Fast Signs made
six dated travel posters for a set that
would stand in for a long-closed
travel agency in Switzerland.

“When they come to town, I
hand them my cell phone and
home phone numbers and I tell
them they can call me 24/7,” Mr.
Doyle said. “If they call me at two in
the morning, they obviously need
something.”

He recalled coming in at 4 a.m.
one Saturday and working until 4
p.m. so a film company would have
the signs for shooting on Sunday.

“If you want to play in the movie
business, a lot of the normal stuff
goes out the window,” Mr. Doyle
said.

The reward comes later.

“They pay their bills, which is
great, and they pay a fair price,” Mr.
Doyle said. “It’s a great business;
it’salot of fun. It's a breath of fresh
air from ‘No Parking’ and ‘Stop’
signs.” |
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JT Diamond had been on unemployment after he could not find
work in manufacturing maintenance and servicing. He then
Diamond opened up his own environmental survey and cleanup business -
Diamond Services. The company’s full-time employment is only JT
and his son, but they hire additional labor on an as-needed basis.
Diamond Services is a perfect fit for the film industry. JT has 40
years of experience in emergency environmental cleanup which
prepared him not only for the odd hours that the film industry
keeps, but also for the complicated logistics they require. His first
work in the industry locally was on environmental surveys of
abandoned buildings that studios wanted to use to shoot. He also
made small repairs, quickly becoming their “go-to guy.” Industry
representatives were so pleased with JT’s work that they not only
kept finding work for him, but also took his recommendations on other contractors including
Josh Rental Company, Sunbelt, and Ontario Stone. Diamond Services did $130,000 worth of
business over the three months the film industry was in town. JT has changed his marketing to
reflect his services to the film industry and hopes to become the general contractor for all
movies that come to town.

Services:
$130,000 in
film revenue





