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To the members of the committee, Chair Miller, Vice Chair Hiner and Ranking Member Jarrells, 
I offer my thanks for your work on behalf of Ohio’s travel economy and your thoughtful 
consideration of everything that has come before you, including House Bill 138. 

SJB is a family company founded by Jack and Sandy Bortle more than 35 years ago in Athens, 
Ohio and currently led by their son, Chad. Over those years, SJB has developed 36 hotels. It 
currently owns and operates six hotel properties in New Albany, Newark, Athens and Marietta. 
We are proud of the service we provide to travelers and of our focus on our associates and their 
well-being and professional growth. 

SJB Hotels is opposed to House Bill 138 because it would force some hotels into participation in 
a mechanism that would require us to create a new charge on consumers in addition to existing 
taxes, making an already competitive and price-sensitive market even more challenging and 
difficult to navigate. 

We operate in a market where pricing flexibility is critical. Our customers are price-conscious; 
even small rate increases can mean the difference between booking with us or choosing another 
community or booking an Airbnb that often won’t pay any of these new assessments. A state-
created district should not force small properties to raise rates we know our guests cannot absorb. 

In areas of the state served by our properties, we are also concerned by provisions that could 
allow the potential poaching of dollars paid by hotels in one county that could be directed to a 
convention and visitors bureau entity in another county. This undermines the current system of 
travel promotion that is supported by lodging taxes. The bill could easily pull us into a district 
controlled by a board that spends assessment dollars on marketing initiatives that have no 
connection to our market segment or customers. 

Hotel consumers are sensitive to price. It is easy for anyone to compare and make choices about 
their travel spending which can include options across the state, across the state border or across 
the country.  

U.S. Travel has published research showing almost half of all travelers will alter their travel 
plans due to high taxes. Not calling these assessments taxes doesn’t change the fact that they will 
be charged, collected, and remitted in the same fashion. To the business that is mandated to 
participate, and to the consumer, it is exactly like a tax. 



That’s concerning because current performance in some Ohio markets, like Columbus, shows 
that we still aren’t seeing the kind of results we would expect, and that we see in other parts of 
the country, for the level of investment we have made in convention infrastructure and in travel 
promotion. One the factors that creates obstacles is that our total tax rate on hotel stays is so high 
– 18 percent. Adding to that already high cost of travel and events isn’t going to help. 

For many years, our travel and tourism economy has benefited from the predictability and caps 
included in current statutes. Lodging tax is capped for a reason – to ensure we remain 
competitive and don’t overburden only one industry as a source of funding. House Bill 138 
creates a way to get around that cap, without the same process, debate and consensus needed to 
change the lodging tax statutes.  




