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Keystone Hotel Group 

Chair Miller, Vice Chair Hiner, Ranking Member Jarrells and members of the Arts, Athletics 
and Tourism Committee, thank you for the opportunity to share our position on H.B, 138. 

I am Michael Beal representing Keystone Hotel Group. We are a hotel investment, 
development, and management firm headquartered in Cincinnati and involved in hotel 
investments spanning five decades across diverse locations. This includes nine properties 
in Ohio communities, including Dublin, West Chester, Mason, and Cincinnati. 

Cincinnati’s hotel market is unique and presents special challenges. We operate in a bi-
state regional economy, competing directly with hotels located just across the river in 
Northern Kentucky, only a few minutes’ drive from downtown. Our guests compare not just 
rates, amenities, and location, but also the total cost at checkout, including taxes and fees. 
In Cincinnati, those charges add 19.3 percent to the customer bill. In Covington across the 
river, it is less than 13 percent. 

We oppose House Bill 138 as a step in the wrong direction for creating a strong 
environment for business, jobs and travel in our state. This is because House Bill 138 
contains an onerous provision which creates a new, mandatory assessment to be charged 
by hotels in addition to existing sales and lodging taxes. It is not the case that hotels would 
simply choose to do this. The bill creates a mechanism which will mandate participation by 
a minority of hotels when only some hotels in a jurisdiction wish to do so. 

This creates a number of problems for our businesses. 

In addition to the misconception that this is something business owners would have the 
ability to choose to do voluntarily, the bill increases costs which are then passed on to 
consumers, at least as much as market conditions allow. If current pricing does not allow 
flexibility for increases in the cost of a hotel stay to be completely passed on to customers, 
the businesses could end up footing the bill by having to keep the rates for their product 
artificially depressed. This problem will be particularly acute in the most competitive 
markets, which is where many of our properties operate. 

Oversight of the assessment mechanism and potential conflicts and confusion with existing 
promotional efforts complicate the matter. Hotels in the Cincinnati market have coalesced 
to produce meaningful change that allows a greater voice in destination marketing. Anything 



which undercuts or confuses those efforts by fragmenting participating hotels into smaller 
groups is counterproductive to producing more travel business. 

Ohio has a productive and established way of providing resources from the hotel industry 
to travel promotion efforts. If there is a desire to look for additional resources, there are 
existing proposals to make entities not currently paying their fair share – such as short-term 
rentals and the out of state online travel companies – do that.  

Let’s work together on those ideas that everyone involved can agree on, and oppose the 
harmful proposals contained in House Bill 138. 
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