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Chair Miller, Vice Chair Hiner, Ranking Member Jarrells and members of the 
committee, I am Lisa Garner, and I am an Area General Manager for Concord 
Hospitality.  I oversee the Columbus Marriott OSU/Residence Inn by Marriott 
Columbus OSU, a dual-branded hotel property which opened in 2017 offering 
a total of 354 rooms and 12,000 square feet of meeting space. Our 
innovative dual-brand model allows us to serve a wide range of markets, 
including business travel, groups and events, extended stay, and the 
university.  

At Concord, I have also overseen the new AC Hotel Columbus Downtown. I 
have served on the board of our local convention and visitors bureau. Prior 
to joining Concord Hospitality, I served as General Manager at Winegardner 
and Hammons, a full-service hotel management and development company 
established in 1961, for more than 20 years. 

While business requires me to be away from Columbus today, I do 
appreciate the opportunity to provide input on the record including 
opposition to Sub. House Bill 138, and the requirement for hotels to 
participate in a tourism promotion district against their will.  

As chair of the local Greater Columbus Lodging Council for the past several 
years, I have been engaged firsthand in discussions among hoteliers about 
the possible benefits and potential pitfalls of the concept in various different 
forms. While there are a limited number of hotels that have expressed 
interest in a model which requires mandatory participation, I can safely say 
that there has been a consistent, large majority in opposition. 

Unfortunately, the mechanism for allowing a majority of hotels to impose its 
will regarding the formation and operation of a district means that districts 
can be drawn such that this majority of opposition becomes a minority in a 
specific district footprint. That is the only reason to include language 
compelling participation – to get around the fact that so many hotels reject 
this idea. 

Hotels already generate significant taxes which support many things, 
including destination marketing efforts and travel promotion. Last week, the 



Greater Columbus Convention and Visitors Bureau touted the fact that 
Columbus collected just shy of $60 million in lodging taxes last year, $59.97 
million to be exact. 

Locally, the hotel community questions whether more money is the route to 
some of the supposed outcomes that a new tax, fee or assessment would 
produce. They are also concerned about which hotels in a district derive any 
benefit, especially given the mandatory participation language. 

The bill locks hotels into districts that are nearly impossible to dissolve, even 
if the spending fails to produce measurable results. Once bonds are issued or 
long-term commitments are made, participation becomes permanent for 
years, leaving hotels with costs they cannot control and benefits they cannot 
guarantee. 

For years, Columbus has been handicapped with some of the highest tax 
rates at checkout on hotel stays in the United States. With current sales 
taxes and lodging taxes, all hotels are collecting and remitting at least 18 
percent, and some having additional charges due to other districts or New 
Community Authorities. 

Addition of tourism promotion district assessments would push the effective 
tax rate to 20 percent or beyond for our product. This will not make us more 
competitive. It also does not only impact out-of-state travelers. It increases 
costs for travelers within Ohio, and Ohio employers as well. 

There are better alternatives to producing the results that we seek in 
growing travel and tourism locally, and across Ohio. On behalf of the many 
hotels that have expressed opposition, I urge you to oppose House Bill 138 
and the mandate on hotels to participate. 

Thank you. 

 


